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  Sport tourism plays an important role on developing economy and it can create tremendous 
opportunities for developing non-industrial regions. It is also the fastest growing sector in the 
global travel industry and generates hundreds of billions of dollars per year. The proposed study 
of this paper surveys different factors influencing sport tourist activities. The study distributes a 
questionnaire among 100 randomly chosen tourists in the province of Ardebil, Iran and the 
results are analyzed. The results indicate that Cronbach Alpha is 87.7 percents, which validates 
the reliability of our results. Based on the results, the region has tremendous opportunities for 
sport tourism such as water treatment. There are other opportunities in the province such as 
beautiful nature, historical monuments, mountains, etc. Unfortunately, the survey reveals that 
people are not aware of these places and governmental media must spend more efforts on 
introducing these opportunities.     
© 2012 Growing Science Ltd.  All rights reserved.
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1.  Introduction 
 
sport tourism involves either viewing or taking part in a sporting event staying apart from the usual 
environment. Sport Tourism is the fastest growing sector in the global travel industry and equates to 
hundreds of billions a year (Plog, 1991; World Tourism Organization, 1997; Zhang et al., 1996). 
According to Gammon and Robinson (2003) sports tourism can be categorized as hard and soft 
tourism, while Gibson (2006) and Gibson and Yiannakis (1998) reported three types of sports tourism 
including sports event tourism, celebrity and nostalgia sport tourism and active sport tourism.  
 
Hard definition of sport tourism is associated with the frequency of people taking part in competitive 
sport events. Normally these kinds of events create more motivations for visitors to visit the events. 
Examples of hard sport include Olympic Games, FIFA World Cup, etc. These sporting activities are 
part of the wider and growing analysis of major events within diverse fields of urban regeneration, 
economic development, politics and tourism (Getz, 1997). Hard sporting events are justified, in terms 
of the public cost, which is needed to host them, on the basis of their long-term advantages through   896
new event and urban infrastructure, urban renewal, enhanced international reputation, increased 
tourist visitation and associated benefits. Soft sports are relatively the tourists travel for participating 
in recreational sporting, or signing up for a leisure interests. Hiking, Skiing and Canoeing are 
examples of this kind of tourism (Hall, 1992; Hamilton-Smith, 1993).  
 
Devine and Devine (2004) discussed the politics of sport tourism in Northern Ireland. They discussed 
how politics impinges on policies associated with sport, tourism and consequently sports tourism. 
They first dealt with the political situation in Northern Ireland and explained how it affected local 
tourism and sport. Next, they analyzed the tourism potential of local sports and recommended how 
Northern Ireland's tourism industry could capitalize on a sport, which is unique to the island of 
Ireland.  
 
A sport product is a good, service or a combination of these two items, which is required to meet 
sport fans, participants or sponsors. Sport itself is a market and it has both tangible and intangible 
components, which makes it an exclusive product for marketing (Shank, 2005). According to Kozak 
(2004), there are four reasons for having a trip including cultural reasons, leisure, rest and physical 
activities. There are different events, which could attract people for having trips and there are also 
different reasons, which prevents people for taking part in events such as trouble for getting visa, high 
expenses of traveling to different locations, etc (Barker et al., 2007). There are varieties of sport trip, 
which are important and Kurtzman (2005) categorized them as boating, Guelph, Tennis, hunting, etc. 
Kurtzman and Zauhar (2005) discussed new emerging issues of sport and explained that the new 
issues could help developing countries.  
 
2. The proposed framework 
 
The proposed study of this paper investigates different factors influencing people for participating 
sport tourism in province of Ardebil located in north-west part of Iran. Ardabil is the center of 
Ardabil province and according to a census held in 2006, its population was 412,669, in 102,818 
families. There are many monuments in this province such as the sanctuary and tomb of Shaikh Safî 
ad-Dîn, eponym of the Safavid Dynasty. The proposed study of this paper attempts to find different 
important issues for having sport tourism in this province. We would like to know about people's 
personal characteristics and their legitimate reasons for having travel to this province. We consider 
those who take part in different tourism activities in cities of Adebil, Sarein and Meshkin Shahr. The 
survey covers only internal tourists who have recently participated in one of sport tourism activities. 
The questionnaire is distributed among 110 people and we end up having 100 filled ones, which are 
used for this survey. All questions are in Likert (Likert, 1932) based and they are examined using 
2 χ  
and binomial tests. The Cronbach Alpha (Cronbach, 1951) was 87.7 percents , which was well above 
the minimum required level.  
 
The survey reveals that 15 percents people who participated in our survey were less than 20 years old, 
56 percents  were between 20 to 30 years old and 30 percents were 30 years old or more. In terms of 
gender, 62 percents of the survey people were male and 38 percents were female. While 54 percents 
of the participants were single, 46 percents were married.  In terms of the number of family members, 
54 percents of the survey participants had at least five family members, 16 percents maintained four 
family members, twenty one percents had three family members and nine percents had only two 
family members.  
 
In terms of educational background, while 28 percents of the participants did not finish high school, 
54 percents finished high school, 9 percents maintained 2 years colleague and nine percents hold 
bachelor or master degrees. In terms of vehicle, only three percents of the participants used air trip, 
34 percents used bus, 55 percents used their own personal car, two percents participated in tour 
facilities and the remaining six percent used other facilities. According to our survey, only seven A. Tajzadeh Namin et al. / Management Science Letters 2 (2012) 
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percent of the trips were held in spring, 42 percent  were held in summer, 6 percents of the trips 
happened during the fall, six percent occurred in winter and season had nothing to do for 32 percent  
of the people who participated in our survey. In terms of frequency of trips, seven percents of the 
participants were first time traveler, seventeen percents were the people whose trip was their second 
experience and 76 percent  had, at least, three experience of trip.  
 
3. The results 
 
In this section, we present details of our survey results, which include 17 questions. The questions 
cover different purposes of having sport trip.  
 
3.1. The purpose of trip 
 
The first question asks participants on the purposes of their trip, which are visiting their friends and 
family members, visiting the province, business affairs and other issues. The null hypothesis is that 
there is no difference between the purpose of trip among participants, which yields 
2 24.560 χ =  with 
three degree of freedom and p-value is 0.000. Based on the results, the null hypothesis is rejected and 
there is a tendency among participants for having trip to this province. Table 1 shows the expected 
and observed data for this question. 
 
Table 1 
The Oi-Ei analysis for the first question 
Question Observed  Expected  Residual 
Visiting their friends and family members  21  25  -4 
Visiting the province  32  25  7 
Business affairs  7  25  -18 
Others 40  25  15 
Total  100  100   
   
Based on the results of Table 1, we can conclude that people were mostly interested in visiting the 
province as well as other purposes.  
    
3.2. The motivation of having a trip to this province 
 
The second question seeks on people's motivation for having a trip to this province including visiting 
the nature, having a calm time, visiting historical monuments, watching the beautiful nature, having 
more adventure, water treatment and other issues.  
 
 
Table 2 
The Oi-Ei analysis for the second question 
Question Observed  Expected  Residual 
visiting the nature  23  14.28  8.72 
having a calm time  21  14.28  6.72 
visiting historical monuments  16  14.28  2.72 
watching the beautiful nature  11  14.28  -3.28 
Having more adventure  2  14.28  -12.28 
Water treatment  23  14.28  9.72 
Others  2  14.28  -12.28 
Total  100  100     898
The null hypothesis is that there is no difference between different motivations of trip among 
participants, which yields 
2 42.983 χ =  with six degrees of freedom and the p-value is 0.000. Based 
on the results, the null hypothesis is rejected and there is a tendency among participants for having 
trip to this province. Table 2 shows the expected and observed data for this question. 
 
Based on the results of Table 2, one obvious conclusion is that people were mostly interested in 
visiting the nature of the province, having water treatment, having a good rest and watching historical 
monuments.  
 
3.3. The relative importance of exercise in people's lives  
 
The third question looks for people's interest in regular exercise. Since the responses were in Likert 
five-scale format, we decided to divide them into two groups of for and against. The null hypothesis 
is that there is no difference between two groups. Table 3 summarizes the results of our survey. 
  
 
Table 3 
The Oi-Ei analysis for the third question 
 Number  Observation  Percent  Test Significance  level 
Group 1  <= 3  50  0.50  0.50 1.00 
Group 2  >3  50  0.50     
Total       1.00     
 
Based on the results, the null hypothesis cannot be rejected and we can conclude that people do not 
have strong motivation to consider sport as part of their regular activities.  
 
3.4. The relative importance of exercise in traveling to Ardebil province 
 
The other important question is whether there is a sport motivation among people for traveling to this 
province. Table 4 summarizes the results of our survey. 
  
 
Table 4 
The Oi-Ei analysis for the fourth question 
 Number  Observation  Percent  Test Significance  level 
Group 1  <= 3  60  0.60  0.50 0.57 
Group 2  >3  40  0.40     
Total       1.00     
 
Based on the results, the null hypothesis cannot be rejected and we can conclude that people do not 
have strong motivation to consider sport as the main motivation for having trip to this province.   
 
3.5. Tourist interest in different exercise 
 
We have also asked the survey people on their interest in various exercises such as watching sports, 
taking part in different type of activities, etc. The first question was whether they were interested in 
watching sport activities and the null hypothesis was that there was no difference between two 
groups' interest in either watching or not watching sport activities.  
 
The results of our survey yields 
2 26.111 χ =  with one degree of freedom and p-value=0.000, which 
means there is a difference between these two groups. The result of binary test also indicated that 27 
people were fan of sport activities but 73 people were not and the Oi-Ei statistical test indicates that A. Tajzadeh Namin et al. / Management Science Letters 2 (2012) 
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the survey people mainly are not interested in watching sport and exercise events do not play 
important roles on boosting sport tourism.  
In other part of this question, we asked their interest in different types of activities. The frequency of 
the responses for hiking, biking, horsing and other sport activities were 40, 13, 12, 16, 19, 
respectively. The Oi-Ei statistical test indicates that the survey people mainly are mainly interested in 
hiking.  
 
The next question of this survey asked people whether they were interested in different types of 
activities such as ski on water, fishing, boating and other activities. The results of our survey yields 
2 10.000 χ =  with three degrees of freedom and p-value=0.000, which means the null hypothesis of 
having no difference for people's interest was rejected. The frequency of the responses for ski on 
water, fishing, boating and other activities were 5, 18, 21, 14, 42, respectively. The Oi-Ei statistical 
test indicates that the survey people mainly are mainly interested in boating and fishing. 
 
We have also asked our survey people on their interested in different snow based activities such as 
skiing, snowboarding, sleigh riding and other activities. The results of our survey yields 
2 52.11 χ =  
with three degrees of freedom and p-value=0.000, which means the null hypothesis of having no 
difference for people's interest was rejected. The frequency of the responses for skiing, 
snowboarding, sleigh riding and other activities were 38, 4, 16, 3, 39, respectively. The Oi-Ei 
statistical test indicates that the survey people mainly are mainly interested in skiing.  
 
3.6. Tourist interest in natural attractions 
 
The province of Ardebil is one of the most beautiful places of Iran with relative low temperature and 
high level of participation. There are different mountains and rivers in the region, which create 
tremendous opportunities for camping and other visiting activities. We have asked people whether 
natural attraction has motivated them for visiting the province or not and the results of our survey 
strongly recommended that they were strongly interested in visiting the province based on beautiful 
natural attractions of this region.    
 
3.7. Tourist interest in weather conditions 
 
The other question of our survey was associated with people's interest in weather conditions of this 
province. Our survey did not provide strong evidence to believe that weather conditions could create 
motivation for people to travel to this province.  
 
3.8. Tourist interest in domestic athletic people 
 
One reason for traveling to a place can be associated with the names of the athletic people who live in 
the area. The province of Ardebil has been the host of some well known athletics such as Rezazadeh 
and Daee. However, the results of our survey did not provide any evidence to believe that people are 
interested in traveling to this province because of these people.  
 
3.9. Tourists interest and their historical exercise experience 
 
Another question we asked our survey people was whether they had any previous sport experience to 
create motivation for traveling to this province. Our survey indicated that 54 percent  of the people 
had no previous experience and the results of our statistical test found no evidence to believe having 
previous experience could encourage people to travel to this province.  
 
    900
3.10. Important barriers for sport tourism in province of Ardebil 
 
 
One of the most important efforts on boosting sport tourism is to find out the main barriers of 
developing this industry. We have selected a set of questions and asked the survey people to express 
their opinions. The results of our survey yields 
2 46.308 χ =  with eight degrees of freedom and p-
value=0.000, which means the null hypothesis of having no influence of different barriers was 
rejected. Table 5 summarizes the results of our survey in terms of different questions. 
 
Table 2 
The Oi-Ei analysis for different barriers on promoting sport tourism  
Question Observed  Expected  Residual 
Lack of sufficient athletic equipment  26  11.11  14.89 
Lack of sufficient entertainment equipment  17  11.11  5.89 
Volatile weather conditions  12  11.11  0.89 
Long and cold winters  9  11.11  -2.11 
Lack of a good advertisement   15  11.11  3.89 
Health care condition  3  11.11  -8.11 
Inadequate safety features   5  11.11  -6.11 
Inadequate cooperation among different organizations  7  11.11  -4.11 
Lack of a good cooperation between governmental athletic 
organizations  
6  11.11  -5.11 
Total  100  100   
 
The Oi-Ei statistical test indicates that the survey people blame lack of sufficient athletic and 
entertainment equipments as the most important barriers on developing this industry. The lack of a 
good information and advertisement and volatile weather conditions are other important factors 
influencing this industry.   
    
3.11. Important attractive items for sport tourism in province of Ardebil 
 
It is always an interesting idea to know which items absorb more people to this province. We have 
collected people's opinions on winter sports, water related sports, water treatment, traditional sports, 
domestic sports, rural sports, ecotourism, various championships, etc. The results of our survey yields 
2 245.280 χ =  with seven degrees of freedom and p-value=0.000, which means the null hypothesis of 
having no influence of different sport activities on sport tourism was strongly rejected.  
 
The frequency of the responses for winter sports, water related sports, water treatment, traditional 
sports, domestic sports, rural sports, ecotourism, various championships were 22, 2, 61, 1, 1, 2, 10 
and 1, respectively. The Oi-Ei statistical test indicates that the survey people mainly are mainly 
interested in water treatment for traveling to this region. Note that the city of Sarein is the host of hot 
mineral water, which attracts many visitors to that region.     
  
3.12. The impact of having different festivals on attracting more sport tourists 
 
It is always an important question as to whether we can develop this industry by having more 
festivals on this region. This question is asked from the people who participated in our survey and the 
results strongly rejected the null hypothesis. In other words, 67 percent  of the survey people believed 
that we can develop this industry by having more sport related activities. 
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3.13. The impact of having different non-seasonal festivals on attracting more sport tourists 
 
We repeated the previous question by asking the people as to whether non-seasonal sport activities 
could prompt sport tourism activities and the results of our survey strongly confirm the results of 
previous questions.  
 
3.14. The degree of familiarity of the survey people on attractive events 
 
We have requested our survey people to let us know on whether there was sufficient information 
from different media on attractive places of this province and most people believed there was not 
good awareness on informing people of these events.  
 
In summary, we can conclude that sport tourism plays an important role on developing economies 
especially for developing countries where beautiful natural places are valuable treasures. The 
proposed model of this paper reveals that people are interested in tourist sport mainly because of the 
special advantages of this province, which makes it distinguishable from other provinces. The most 
important factor for tourism in this province is water treatment followed by beautiful mountain 
surrounding the province. People are also interested in visiting historical monuments of the province.  
 
4. Conclusion 
 
The present study has investigated different factors influencing sport tourism in one of the Iranian 
provinces. The proposed study designed a questionnaire consist of various questions in Likert based 
and distributed among 100 people who visited the province as tourist. The questions were analyzed 
using some statistical tests and the results were validated using Cronbach alpha. The results indicated 
that people were very much interested in water treatment and preferred to travel to use the existing 
mineral water resources for various reasons such as medication and pleasure. The results of this 
survey indicated that the province could promote sport tourism by providing more awareness using 
governmental mass media.   
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